adults, it is an ideal platform to reach individuals more likely to engage in unsafe UV behavior. 3, 4 The current study assessed the reach of the Don't Fry Day campaign on Twitter and identified what types of individuals and/or tweeters are engaging in the campaign.
Methods | The hashtag #DontFryDay was used to track the relevant conversation and identify and categorize participants. Because many of the tweets were retweets and not original content, a content analysis was not conducted. We queried a snapshot report tracking "#DontFryDay" during a 5-day period around May 26, 2017.
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Each Twitter user has a handle (username). Each handle was categorized as one of the following: (1) governmentaffiliated account (federal); (2) government-affiliated account (state and local); (3) nongovernmental organization (health); (4) cancer, health, or medical center; (5) news or media organization; (6) known individual (verified account 6 ); (7) individual (nonverified account); (8) business; and (9) other. These categories were created based on a review of a random sample of 100 accounts who used the hashtag. The numbers of tweets, retweets, and potential impressions were recorded. Impressions show how many timelines the tweet was delivered to and act as a measure of potential exposure.
Categorization was completed by 3 different coders, with 1 coder reviewing a random sample of 20% of the categorization. If a coder encountered uncertainty, 2 coders resolved the classification via discussion. Discussion | Unsurprisingly, known individuals had the largest reach owing to their substantial number of followers. Dwayne Wade, a professional athlete, accounted for most of the impact. His tweet actually addressed heat safety prevention but included the hashtag. It is not known whether his followers associated the tweet with sun safety. The largest category of participants was individuals (44%). However, their retweet count was low at 39 retweets, and many "individuals" were health professionals themselves and not those most likely to engage in unsafe sun safety behavior. The Don't Fry Day campaign on Twitter had a large reach, with more than 12 million impressions. With the 10th anniversary of Don't Fry Day approaching, organizers should engage media organizations and individuals with a large social media presence because greater efforts are needed to ensure that a wider audience is reached.
Evaluation of Bedside Diagnostic Accuracy, Learning Curve, and Challenges for a Novice Reflectance Confocal Microscopy Reader for Skin Cancer Detection In Vivo
Reflectance confocal microscopy (RCM) imaging achieves high sensitivity and specificity for the diagnosis of skin cancers. [1] [2] [3] [4] [5] Of note, these data were mostly derived from blinded analyses performed in a store-and-forward manner by an expert RCM reader on images acquired under a research protocol. [1] [2] [3] [4] Few studies have explored bedside RCM reader accuracy in the framework of the real-time patient visit. 6 Recently, RCM was granted category I Current Procedural Terminology reimbursement codes in the United States, and it is progressing toward clinical use. However, there is a limited pool of experienced RCM readers. Formalized learning approaches to teach a novice reader to interpret RCM images are needed. In this study, we assessed the learning curve, diagnostic accuracy, and pitfalls associated with a novice RCM reader at the bedside. 
